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4 HSW CE Credits 

1:00 – 1:30






 
Trendspotting
Mode: Lecture, PowerPoint

Discuss trend theory and dynamics showing the process of trend development, with real-life examples of their impact that apply to you’re the design business. Identify and place trends into context creating a global point of view helping to understand the factors that influence trends- Macro, Consumer and Interior.

· Why Study Trends




(10 minutes lecture time)

· Trend theory/Dynamics/ Observations


(10 minutes lecture time)

· Dissecting Trends for your Business     


(10 minutes lecture time)
1:30 – 2:30






The New Consumer Behaviors 

Mode: Lecture, PowerPoint

We will present the issues and events that are influencing consumers' shopping behaviors and key consumer trends ultimately changing the design landscape. We'll examine how best practices and transformative changes from other industries can be applied to your designs, your marketing, your sampling and your business. Recognize key consumer trends and the opportunities they present to build your business. Evaluate your business in the context of a rapidly changing industry and define a clear position for yourself

· The New Normal




(15 minutes lecture time)

· Four New rules of Consumer Behavior




· Gen C





(10 minutes lecture time)

· Multiple Personalities and the New Niche
(10 minutes lecture time)

· Design-o-nomics



(5 minutes lecture time)
· The Experience Economy


(5 minutes lecture time)
·  Recognizing an Opportunity Case Studies 

(15 minutes lecture time)
2:30 – 2:45







Break







No Credits Claim
2:45 – 3:45







World Tour
Mode: Lecture, PowerPoint

See the latest new product introductions, color and material trends from some of the world’s leading design shows through both photos and actual sampling, outlining how certain products and style references develop from one show to the next. Discuss new developments and materials in our marketplace. View resources through imagery and samples.

Lifestyle and Color Trends Identified with product examples from: 

· Heimtextil




(7 minutes lecture time)
· Imm Cologne




(7 minutes lecture time)
· Maison et Objet



(8 minutes lecture time)
· Milan





(7 minutes lecture time)
· ICFF





(7 minutes lecture time)
· Neocon





(7 minutes lecture time)
· HighPoint 




(7 minutes lecture time)
· The Art of Innovation from other markets
(10 minutes lecture time)
3:45 – 4:45
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  Accessibility  
Mode: Lecture, PowerPoint

Finally, if design is a means of improving an individual’s interaction with the world, and our world is so rapidly changing, there is no doubt that the products and services offered by the design industry will also change we’ll end this session with a look at the social and cultural currents that will impact design over the next 5-10 year, including advances in information technologies, universal design, barrier free with an increased emphasis on well-being, new definitions of pleasure and the changing demographic structures.

· Design and Accessibility 


(15 minutes lecture time)


· The New Consumer and Accessibility 

(15 minutes lecture time)
· The Future of Universal Design- Quick Charette
(15 minutes lecture time)
· Charette presentations and discussion

( 15 minutes lecture time)
4:45 – 5:00






(15 minutes)
Questions & Answers







 

Total: 

240 minutes of lecture time


.4 CEU credits 

